
Linkedin Algorithm
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DWELL TIME
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What is dwell time?

Dwell time calculates how long a 
LinkedIn user looks at an update 
or link. 

2/6



Two types of “dwell times” 
matter: 

1.  Dwell time “on the feed,” which 
starts measuring when at least half of 
a feed update is visible as a member 
scrolls through their feed.

2. Dwell time “after the click,” which 
is the time spent on content after 
clicking on an update in the feed.
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What this means 

1. The more time a person looks at 
your post, the more “valuable” your 
post will be seen. More value = more 
reach.

2. Time spent looking at a post 
becomes more important than link 
clicks.



Say GOODBYE to clickbait 
and “Broetry”.
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Say HELLO 
to meaningful attention 

and engagement.


